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Best Sellers NonFiction

This Last  Weeks This
. NONFICTION tac weis 1o HARDCOVER NONFICTION EXTENDED
1 LIBERTY AND TYRANNY, by Mark R. Levin. (Threshold Edi- 1 3 16 CLORIS, by Cloris Leachman with George Englund. (Kensing-
tions, $25.) A conservative manifesto from a talk-show host and ton)
president of Landmark Legal Foundation.
CRAZY LOVE, by Leslie Morgan Steiner. (St. Martin’s)
2 ALWAYS LOOKING UP, by Michael J. Fox. (Hyperion, $25.99.) 2 2 17
Fox’s last 10 years, since he retired from “Spin City”; his struggles
with Parkinson’s disease and his work as an activist through his 18 THE AGE OF THE UNTHINKABLE, by Joshua Cooper Ramo.
foundation. (Little, Brown)
3 OUTLIERS, by Malcolm Gladwell. (Little, Brown, $27.99.) Why 3 21 19 MELTDOWN, by Thomas E. Woods Jr. (Regnery)
some people succeed — it has to do with luck and opportunity as
well as talent — from the author of “Blink.”
AS THEY SEE ‘EM, by Bruce Weber. (Scribner)
4 HOUSE OF CARDS, by William D. Cohan. (Doubleday, $27.95.) 4 5 20
The fall of Bear Stearns and the beginning of the Wall Street col-
lapse. 21 HOW WE DECIDE, by Jonah Lehrer. (Houghton Mifflin Har-
court)
5 A LION CALLED CHRISTIAN, by Anthony Bourke and John 6 5
Rendall. (Broadway, $21.95.) Two men buy a pet lion cub in Lon- 22 STORIES FROM CANDYLAND, by Candy Spelling. (St. Mar-
don, bring him to Africa when he is grown, and later have a heart- tin’s)
warming reunion; update of a 1971 book.
THE BLACK SWAN, by Nassim Nicholas Taleb. (Random
6 THE YANKEE YEARS, by Joe Torre and Tom Verducci. (Dou- 5 10 23 House)
bleday, $26.95.) The former Yankee manager (1996-2007) on his
years with the team. 2 4 INSIDE THE REVOLUTION, by Joel C. Rosenberg. (Tyndale)
T COLUMBINE, by Dave Cullen. (Twelve, $26.99.) A full account 1
of the Columbine massacre 10 years later explores the killers’ 25 HOT, FLAT, AND CROWDED, by Thomas L. Friedman. (Far-
psychology and debunks myths; by a journalist who covered the rar, Straus & Giroux)
story from the beginning.
26 WHY WE SUCK, by Denis Leary. (Viking)
A BOLD FRESH PIECE OF HUMANITY, by Bill O’Reilly. 8 26
8 (Broadway, $26.) The Fox News commentator on his upbringing
and career. 27 THE HOUSE OF DIMON, by Patricia Crisafulli. (Wiley)
9 THE LOST CITY OF Z, by David Grann. (Doubleday, $27.50.) 7 7 — )
A New Yorker writer searches for a British explorer who disap- 28 PRICELESS MEMORIES, by Bob Barker with Digby Diehl.
peared 80 years ago in the Amazon. (Center Street)
10 MY BOOKY WOOK, by Russell Brand. (Collins, $25.99.) A mem- 12 5 29 NO ANGEL, by Jay Dobyns and Nils Johnson-Shelton. (Crown)
oir of sex, drugs and stand-up from a British comedian.
11 GROWING UP AGAIN, by Mary Tyler Moore. (St. Martin’s, 9 2 30 DEAD AID, by Dambisa Moyo. (Farrar, Straus & Giroux)
$24.95.) The actress’s life with Type 1 diabetes.
12* ARE YOU THERE, VODKA? IT’S ME, CHELSEA, by Chel- 13 36 31 WHEN MARCH WENT MAD, by Seth Davis. (Times)
sea Handler. (Simon Spotlight Entertainment, $24.95.) Humorous
personal essays from the stand-up comedian.
32 THE NEXT 100 YEARS, by George Friedman. (Doubleday)
JESUS, INTERRUPTED, by Bart D. Ehrman. (HarperOne, 11 6
13 $25.99.) Scholars’ discoveries about the New Testament.
33 OUT OF CAPTIVITY, by Marc Gonsalves, Keith Stansell, Tom
1 4* DEWEY, by Vicki Myron with Bret Witter. (Grand Central, 10 30 Howes and Gary Brozek. (William Morrow)
$19.99.) The kitten left freezing in the returned-book slot of an
Towa public library and his rise to fame. 3 4 THE ASCENT OF MONLEY, by Niall Ferguson. (Penguin Press)
15 MIGHT AS WELL LAUGH ABOUT IT NOW, by Marie Os- 16 2
mond with Marcia Wilkie. (New American Library, $24.95.) The 35 THE RETURN OF DEPRESSION ECONOMICS AND THE
actress and singer shares her perspective on life’s experiences, CRISIS OF 2008, by Paul Krugman. (Norton)
among them being the mother of eight.
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Rankings reflect sales, for the week ending April 11, at many thousands of venues where a wide range of general interest books are sold nationwide. These include hundreds of indepen-
dent book retailers (statistically weighted to represent all such outlets); national, regional and local chains; online and multimedia entertainment retailers; university, gift, supermarket,
discount department stores and newsstands. An asterisk (*) indicates that a book’s sales are barely distinguishable from those of the book above. A dagger (}) indicates that some book-
stores report receiving bulk orders. Among those categories not actively tracked are: perennial sellers; required classroom reading; text, reference and test preparation guides; journals
and workbooks; calorie counters; shopping guides; comics and crossword puzzles. Expanded rankings are available on the Web: nytimes.com/books.



